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H1. ¥F AWME (Australasian World Music Expo)

AWME(Z FOIA|O} HEREAAT)= 2008 AIME OIA|OIEf B FX| %|XO| &
CRIOPBICE HERE OIE|AE, HY|, TEZHES HY2E ITF U OAOHX]|
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Victoria Art Center2t Q1AH|Ot] JHE|E|QUCE ZTFHSAUMP|IL FEOIH, TF B
2 (Australian Government), OtX =IE2Z|O}(Arts Victoria), ZHE A|(City of
Merlbourne), 320IO|E|E FEME(Creative NZ) SOl YAIE T UOIULCL

AWMEE ¥ F EXZET XHFHL AATH OGS T2 080 FE T TOl Y
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f430|A TO| U=, 2008H X 1R|0l= ¥F, FEME, RLATLOLT F 771
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1% ® : AWME (Australasian World Music Expo)
O & Al @ OHE 11& JHE (2009. 11. 19 ~ 11. 22)
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O 7 22073 &IHXt 25098, &HOIA 3071
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HENE EFE(Mercado Cultural, 2202 TZEM HIE, TEU XA &
&, UEZE St 501X UHE &OotEDISLOo|C}, HatE HIO|OF &HIE 20 A
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France (E32) T EZE ILHQ| J|&0| HTiCt
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oiSHEFEE 2009 <AWME>, <Mercado Cultural>Call for Submission Form
<Company>
( Zip: - )
Tel. Fax
aielell Email
e
<Market>
_ EI AWME EI Mercado Cultural
<Touring Information>
Total: (performer: , staff: )

width: m X length: m X depth: m

<Attachmenis>

2009. 6 .

Applicant : (signature)
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<Form.1> Project Plan
A. Band deiail

x SENE, BT, XAt T(HE SEo] = TR T

x YL HE X FEIIC E|lF 2

*FAYA|, FLFL, I} I HHTE L)

*FAYA|, FLFL, I} I HHTE L

¥ Gt FHE LEp2IYOFE oI = U= FE FF 0 ULA 1L
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B. List of participants (Line Up & Instrumentation)
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Total :

C. Participation Objective & Marketing/PR Plan

D. Budget

(1=1,000 Korean won)

Total

® Own Fund

100%

@ Other Source

won

won

Total

won




